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Verbal Identity

Brand Values&Principles
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Verbal Identity

Brand Values/

Beliefs we live by
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Verbal Identity

Brand Principles/

What we stand for
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Verbal Identity

Brand Pillars/

What we offer

CUSTOMER SERVICE
ABOVE ALL:
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Logo Design

Primary Logo
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Logo Design

Primary Logo
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Logo Design

Logo Area
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Logo Design

Mono Color Logo
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Logo Design

Background Color Logo
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Logo Design

Social Icon
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Logo Design

Minimum Size
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Logo Usage

Correct Logo Applications

TeeDFlE. I —r Yy YOdDHFRINZERAEERLTVWET, YX—F T VFICTERALLIESL,

BlcAZES

A TS r<)—0Od EfmEmic IS~ —0O3d

&9, miltonmarkets &4, miltonmarkets » Miltonmarkets

isich g =NV | B#cEnod Biicg—&ond

&0, miltonmarkets &0, miltonmarkets &> miltonmarkets

Milton Markets Guidelines Page: 19




Logo Usage

Incorrect Logo Applications
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Logo Usage

Logo Placement
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Brand Color

Color Palette

SIEY =T yVIR2DDREE (FRLE) ZFH->TVET, CO2DDEIEFE. by  I—TVVYVERBIZIBEL>TVET, CNS5DBIF. HAADITRTOD
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PRIMARY SECONDARY SECONDARY
CMYK :C74 M68 Y67 K87 : CMYK :C77 M51 YO KO CMYK :C52 MO Y13 KO
RGB R8 G8 B8 RGB  :RO G127 B254 RGB  :R127 GO B254
Web  :#080808 Web  :#007FFE Web  :00FEFE

PRIMARY SECONDARY SECONDARY

CMYK :CO M100 Y100 KO CMYK :C75 M68 Y67 K90 : CMYK :CO M62 Y100 KO
RGB  :R254 GO BO RGB RO GO BO RGB  :R254 G127 B0
Web  :#FE0000 Web  :#00FEOO Web  :#FE7F00

Milton Markets Guidelines

Page: 23




CRAGEMNSTVELICS. UR—FETITELKLIZTL,

&4, miltonmarkets

Email: support@miltonmarkets.com | Web: www.miltonmarkets.com




